
www. t h e       s t u d i o . c om

Perrotta Sadis
Brand Guidelines



PR I M A RY  T Y P O G R A PH I C  M A RK www. t h e       s t u d i o . c om



T Y P O G R A PH I C  M A RK  w /  S U BT E X T www. t h e       s t u d i o . c om



I CO N  ( U S E  O N LY  I N  S M A L L  S C A L E  w /  A M PL E  N E GAT I V E  S PAC E ) www. t h e       s t u d i o . c om



PARTNER ING  MARK  ( S IDE )  -  SC ALE  MUST  BE  L ARGE  ENOUGH TO  PRESERVE  L EG IB I L I T Y  OF  “ PREM I ER  PROPERT I ES ” www. t h e       s t u d i o . c om



PARTNER ING  MARK  ( B E LOw )  -  SC ALE  MUST  BE  L ARGE  ENOUGH TO  PRESERVE  L EG IB I L I T Y  OF  “ PREM I ER  PROPERT I ES ” www. t h e       s t u d i o . c om



E X AMPLES  OF  USE  ON  NAV Y  BACKGROUNDS www. t h e       s t u d i o . c om



www. t h e       s t u d i o . c omCO LO R  PA L E T T E  F O R  w E B  ( S C A L E  I M P L I E S  R E CO M M E N D E D  F R E Q U E N C Y )

 R :  01
G :  38
 B :  57

HE X :  012639

 R :  149
G :  149
 B :  149

HE X :  959595

 R :  209
G :  209
 B :  209

HE X :  D1D1D1

 R :  51
G :  51
 B :  51

HE X :  333333
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 C  :  96
M  :  75
 Y  :  50
 K  :  57

 C  :  0
M  :  0
 Y  :  0
 K  :  50

 C  :  0
M  :  0
 Y  :  0
 K  :  20

 C  :  0
M  :  0
 Y  :  0
 K  :  93
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